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Mandated by the Malaysian government to attract multinationals to invest
in Greater Kuala Lumpur (GKL), Invest KL Corporation (InvestKL) was
established in 2011 under the purview of the Ministry of International Trade
and industry.
InvestKL targets Fortune 500 and Forbes 2000 companies to establish
their regional hubs in GKL. In GKL, MNCs have the opportunity to tap the
local pipeline of skilled talent and supply chains while leveraging Malaysia’s
logistical and industrial backbone as an Asian growth hub.
This is aided by GKL’s infrastructure, which includes mass rail transit, airports,
ports and highways as well as connectivity to other major ASEAN cities.
Since 2011, InvestKL has helped put GKL among the top 10 prospective
global investment destinations for MNCs. GKL was also the 5th most
cost-competitive global city and the 4th best city for expatriates in 2017.
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Chairman’s
M e s s a g e

2011 marked the founding and inception of InvestKL with
the primary objective of promoting Greater Kuala Lumpur
as the preferred location for regional business hubs in
ASEAN. Looking back over the almost 8 years journey
when InvestKL was born with only a skeleton workforce
of 12 employees and a blank canvas, it has come a long
way. The team can boast that InvestKL has achieved its
goal in targeting and successfully attracting large global
corporations especially in the high-value services and
technology sector to establish their regional hubs in Greater
KL and the records chalked up to date speaks for itself.
Despite the challenges encountered in 2018, InvestKL has
managed to successfully secure the stretched target set for
the year of 12 MNCs to locate their regional hub in Greater
KL. These 12 MNCs will bring an additional RM2.3 billion in
approved and committed investments in tandem with 1,340
high skilled regional jobs providing better-remunerated
careers for our local talent. These 12 MNCs together with
66 others that have established their regional centres here
since 2011, adds up to a total of 78 MNCs that have picked
Greater KL as their regional base. Aggregated investments
to date by these global MNCs totalled RM11.7 billion with
more than 11,600 jobs committed to date.
Going forward, stronger headwinds is anticipated with
the global growth rate projected by IMF and World Bank
moderating from 3.7% in 2018 to 3.5% and 3.6% in 2019
and 2020. Malaysia’s growth rate is also expected to slow
down with the IMF forecast of GDP growth slowing from
5.4% in 2018 to 5.1% in 2019.

Datuk Seri
Michael KC Yam
SMW, DSNS
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The backdrop to the economic slowdown and negative
sentiment could be ascribed to global uncertainties and
volatility arising from the US-Chinese trade war, Brexit in
Europe, high domestic debt and asset bubble in many
countries including OECD nations, nationalistic policies
and greater intolerance of free trade. Malaysia as a trading
nation would be impeded if these unfavourable factors and
China’s slowdown persists.
However, as the popular saying goes, every cloud has
its silver lining. In December 2018, the World Bank
had reported that Malaysia’s economy remains resilient
despite its growth moderating with private consumption
expected to expand from the 7.2% achieved in 2018.
The peaceful change of the government in May 2018
has been transformational and vindicates the outside
world’s perception of Malaysia as a mature and rational
sovereign nation. The new administration’s strive for greater
transparency, the war against corruption and adherence
to proper governance has brought renewed confidence
not only to the local business community but also greater
attention and positive interest from potential foreign direct
investments.
Added to this positive view is Bank Julius Baer & Co’s
annual Wealth Report Asia that recently reported Kuala
Lumpur as the least expensive city in Asia and the World
Bank listing Malaysia as the 15th best country in the world
for ease of doing business. The 2018 CG Watch report on
corporate governance by the Asian Corporate Governance
Association (ACGA) and CLSA has also ranked Malaysia
fourth out of 12 Asia-Pacific economies in terms of market
accountability and transparency.
With the recent realignment of InvestKL as part of the
Ministry of International Trade and industry, thus enabling
it to harness and share the resources and network of
the Ministry, I am confident that InvestKL will more than
achieve its target and fulfill the aspirations originally
envisaged for the organisation. We are grateful for the
support and encouragement from the Minister of MITI, YB
Datuk Darell Leiking, the Deputy Minister of MITI, YB Dr.
Ong Kian Meng, Secretary General of MITI, Dato’ Lokman
Hakim Ali, and its agencies such as MIDA and MATRADE.
Thanks and also to the Minister of Federal Territories YB
Tuan Haji Khalid bin Abdul Samad, his KSU Datuk Seri Haji
Saripuddin bin Haji Kassim, and the many stakeholders
such as the various Ambassadors and representatives of
chambers of commerce, Trade Associations and MNCs for
assisting InvestKL to be where it is today.
Thank you.

CEO’s

M e s s a g e
2018 has been an eventful year! We saw the first change
in Government, after over 60 years; shifts in US economic
policies, the China –US Trade War, Brexit continues to
impact decision making in UK and uncertainty of various EU
countries, just to name a few.
It has also been an exciting year for InvestKL. Top of it all
was the announcement that InvestKL is now an agency
under the umbrella of the Ministry of International Trade
and Industry (MITI). Adding to this is that our team has
successfully secured our stretch target of 12 multinational
companies (MNCs) investments for 2018, bringing with it a
total of RM2.27 billion approved and committed investments
and 1,339 high skilled regional jobs. Overall since 2011,
approved and committed investments totalling RM11.73
billion with 11,693 high-skilled regional jobs created.
Several of the MNCs InvestKL facilitated in 2018 are household or well-known names, such as Zalora, Accenture,
MetLife, Electrolux, EY and Orange, setting up their regional
hub for high value business services here in Greater Kuala
Lumpur.
At our marquee annual Ministerial event last year, we saw
the launch of the ‘Malaysia Global Talent’ programme.
This event was attended by over 1,000 guests, including
several government ministers, key stakeholders and senior
management. 20 of InvestKL’s MNCs showcased their
innovation and technology during this ministerial event.
2 other notable events held in 2018 were the ‘Merdeka
Dinner’, attended by the Minister of Federal Territories,
YB Tuan Hj. Khalid Samad; Deputy Minister of Women,
Community and Family Development, YB Hannah Yeoh
and former Secretary General of MITI, Datuk Isham Ishak;
and the ‘Exclusive Dialogue’ with the KL Chief of Police,
Commissioner Datuk Mazlan Lazim with Ambassadors
and High Commissioners from the various embassies,
international chambers of commerce and strategic partners.
Today, the technological shifts have spread economic
activities more widely, and at the same time, made
cities more important as key nodes of enterprise and
innovation. The Government is also driving Industry 4.0 or
Industry4WRD to transform Malaysia to be an innovationdriven economy, with added focus in attracting MNCs
committed with their digital and Internet of Things (IoT)
initiatives to grow their global market share from Kuala
Lumpur.
Hence, for 2019, our strategy besides targeting Fortune
500 MNCs, will include ‘rising stars’ and ‘hidden champions’
with innovative and industry 4.0 activities, to set-up their
regional businesses in Greater KL and take advantage of
Malaysia’s stable ecosystem to move their business up

the value chain. These are high growth MNCs at the top of
their game, leaders in their fields in sectors such as finance,
business services, healthcare and e-commerce. This will
provide local talent with job opportunities.
The new Malaysian government is pro-business and
with Malaysia ranking 15th in the World Bank’s Doing
Business Report 2019, this further demonstrates Malaysia’s
determination to attract high value investments into Greater
KL and the country. These high value investments will also
create high value jobs for our very talented workforce.
InvestKL understands the need to provide assurances and
higher value to our investors. As such, we collaborate with
MITI and key government stakeholders to provide the 5Cs
of clarity, certainty, consistency, continuity and confidence to
the investors.
Growing and deepening the local ecosystem is important
to grow the domestic economy. We continue to encourage
our MNCs to tap into the local ecosystem and grow local
businesses. Local SMEs have the capacity to support
MNCs by providing the necessary services for our MNCs
to grow their regional business from Malaysia. With such
collaboration, the local SMEs will benefit from the expertise
and transfer of knowledge that these global MNCs will
share.
The Kuala Lumpur we know is a melting pot of cultures with
a friendly, well-educated and multilingual workforce. The
high standard of living is supported by excellent and efficient
infrastructure and utilities, great schools and universities
and state–of-the-art hospitals. The city also offers a myriad
of options for entertainment, food and adventure; all this is
connected to the world via three international airports.
Finally, I would like to thank the Ministry of International
Trade and Industry, Ministry of Federal Territories, DBKL,
MIDA, MDEC and the various other government ministries
and agencies, our Board of Directors, key
stakeholders, alliance and strategic
partners for working with us and
continuing to make Greater KL
and Malaysia a great place to do
business.
Thank you.

Datuk Zainal
Amanshah
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G r e at e r

Kuala Lumpur
The Epicentre of ASEAN
Greater Kuala Lumpur (GKL), Malaysia’s business city, is home to Asia Pacific’s fastest-growing
hubs of business, finance and technology. Asia Pacific has accounted for more than 30% of
global foreign direct investment in recent years, more than any other region. In addition, GKL
has been named among the top 10 Asia-Pacific Cities of the Future by investment monitor fDi
Markets.
CONNECTIVITY & INFRASTRUCTURE
Cognisant of the demands of fast-growing businesses and skilled labour, the Malaysian
government sought to ensure GKL stands out as a regional hub and has ramped up
investments in connectivity and infrastructure since 2009.
These include several rail networks, increased highway and port connectivity, and multiple
broadband expansion projects to connect GKL’s various industrial and logistics suburbs with the
city’s financial districts.
GKL is also home to the ever-expanding Port Klang, now the 11th busiest container terminal in
the world and the fastest-growing port globally outside of China in 2016.
To further entrench GKL’s position as an Asian hub, there are many upcoming projects including
the 100 sq km KLIA Aeropolis, centred around the key clusters of air cargo and logistics,
aerospace and aviation parks, events, and leisure.
TALENT & POPULATION
Greater KL’s multicultural 7.2 million population translates to a highly urbanised, culturally
adaptable, educated and diverse talent pool.
As a result, Kuala Lumpur has consistently ranked among the top 5 Asian cities in human
capital indices including: IMD World Talent Ranking 2016 (3rd), WEF Human Capital Index 2016
(4th), Taylor Wessing Global Intellectual Property Index 2016 (3rd), INSEAD Adecco and HCLI
Global Talent Competitiveness Index 2015-16 (3rd), and the Bloomberg Innovation Index (5th).
With an affordable cost of doing business in GKL, it remains the Asian profit centre for global
investors seeking to reap gains from the fast-growing region.
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Kuala Lumpur
Exciting Business Hubs and Major Developments

Bukit Bintang City
KL
Centre (BBCC) Metropolis

PJ Sentral

Bangsar
South

KL
Sentral

Merdeka
PNB118

Tun Razak
Exchange (TRX)

KLCC

KL Eco City

Selayang

Free
Industrial
Zone

Ampang
Jaya

Klang

Shah
Alam

Petaling
Jaya

Kuala
Lumpur
Kajang

Subang Jaya
Putrajaya

Asia
Aerospace
City

Port Klang
Expansion

Sepang

Cybercity

KLIA
Aeropolis

At a Glance
Population

Size

10 million by 2020

2,793 km2

Climate
Tropical

Languages
English, Malay, Cantonese, Mandarin, Tamil and Indigenous

Time Zone
GMT+8

Gross National Income
US$184billion (RM650billion) estimated contribution of Greater KL
to Malaysia’s GNI by 2020

So u rc e : I n v e s t KL , J L L
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I n t e r n at i o n a l

RankingS

Ranked 2nd in Southeast
Asia for Ease of Doing
Business

Recognised 1st in
Southeast Asia as a World
Energy City

Global Services
Location Index
(Source: AT Kearney 2017)

(Source: World Bank)

(Source: WECP)

Business Potential

3.2 Bil

US$1 Tri

(O E CD O bse rve r)

( Wo o d M a c k a n z ie L t d re p o r t , 2 0 1 6)

US$8 Tri

33.8 Mil

(A si a n D e ve l opm e n t Ba n k )

( De p a r t m e n t o f St a t is t ic s M a la y s ia )

Global middle-class market
rising in Asia by 2020

In oil & gas upstream investment
over next 2 years

Of new infrastructure in Asia
by 2020

Malaysia’s Population by 2020
- up 40%

US$2.77 Tri

ASEAN GDP
641 Mil people - ASEAN Population
M i n i st ry of In t e r n a t i on a l Tra de a nd
Indu st ry ( M ITI)

E xc e l l e n t E c osys t e m

3rd

255,099

74

15th

In Asia for English
Proficiency Index 2018

Total Graduates in
Malaysia for 2017

Double Tax Agreement
Offered in Malaysia

in Asia and

(Educat ion Fir st )

( I n la n d R e v e n u e B o a rd
M a la y s ia )

44th
Worldwide for World
Best Airport
(Skytrax 2018)
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Business

6th

Most Business Friendly
Country
Ba se l i n e P roba bi l i t y In de x (B PI )
2015

25th

Most Competitive Country
Wo r ld Ec o n o m ic F o r u m G lo b a l
C o m p e t it iv e n e s s R e p o r t ( 2 0 1 8)

15th

5th

Most Attractive Destination
E Y - Ca pi t a l Con fi de n c e Ba ro m e t e r
( S ou t h e a st A si a ) 2016

3rd

Best Global Offshoring
Location
A . T K e a r n e y G l oba l S e rvi c e s
L oc a t i on In de x 2017

Ease of Doing Business
Ranking
Wo r ld B a n k ' s Do in g B u s in e s s Rep o r t
2019

15th

For Financial System Market
( Wo r ld Ec o n o m ic F o r u m G lo b al
C o m p e t it iv e n e s s I n d e x 4 . 0 2 0 1 8 )

L i f e s t y l e F r i e n d ly

88th

Least Expensive City
Worl dw i de Cost of L i vi n g S u r v e y
2019
Th e E c on om i st In t e l l i ge n c e Un it

145th

Least Expensive City
M e rc e r Cost of L i vi n g S u rve y 2 0 1 8
M ost E xpe n si ve = 1

76

International Schools in GKL
I n t e r n a t io n a l Sc h o o ls Da t a b a s e

68

Public and Private
Universities in GKL
Ed u c a t io n G u id e M a la y s ia
( 1 5 t h e d it io n )

15th

46

HS BC E xpa t E xpl ore r 2018

I KL

Best Expat Destination

5th

Best Shopping Destination
Worldwide
E xpe di a , 2016

Museums and Art Galleries

24

World Class Golf Courses
G o lf a s ia n
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I n v e s t K L

Achievements
Since Inception in 2011

RM11.7
Billion

78

Investments
Approved/Committed

Multinational
Companies Attracted to
Greater KL

11,693
Regional High
Skilled Jobs Created

HIGHLIGHTS OF THE YEAR 2018*

12

Multinational
Companies Secured

RM2.3 B

Approved/
Committed Investment

1,339
High Skilled
Regional Jobs

" Inv est K L e n g a g e d P w C M al ays i a, an i n depen den t pro f es siona l se rvic e s firm, to c ond uc t c e rta in Agre e d - Up on- Proc e d ure s s p eci f i c t e st s a n d p ro c edu res to revi ew repo rted res u l ts for the a c hie ve me nts a nnounc e d ."
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OUR Investors
Selected Investors from 2011–2017

11

2018 Investors
REGIONAL HUB FOR SEA
Throughout 2018 ZALORA moved a significant portion of its teams to its KL HQ Hub, in particular
now we centralize in Greater KL:
•

•
•
Giulio Xiloyannis
Chief Operating Officer
Zalora Group

•

Warehousing for 70% of Group Inventory - Logistics Management for 6 markets - Returns
Management for 6 markets - Human Resources HQ for all markets - Marketing HQ for all
markets - Marketplace HQ for all markets - Finance SSC for all markets.
ZALORA’s COO, CTO, CMO, Head of HR and CCO are based in Greater KL.
Kuala Lumpur was the natural choice for this move due to the Governmental support received
from institutions such as InvestKL, the depth and width of the local talent pool and Malaysia
being one of ZALORA’s strongest demand markets.
ZALORA looks forward to Malaysia further strengthening its position and legislative framework
as an ecommerce hub for the export of products to the whole of APAC.

REGIONAL DELIVERY CENTRE FOR APAC
LEADING GLOBAL MANAGEMENT CONSULTING AND PROFESSIONAL SERVICES FIRM

Azwan Baharuddin
Country Managing Director
Accenture (Malaysia)

Accenture has three Intelligent Operations Centres in Greater KL and supports clients worldwide.
Our offerings include Marketing, Finance & Accounting and Sourcing & Procurement services.
The work we do requires a wide range of language and cultural knowledge as our clients come
from ASEAN and beyond. KL is rich in its language diversity, with its native population fluent
in at least 2-3 languages relevant to this region. In addition, KL’s strategic location makes it
easier to attract workers from regional nations. With this diversity, we are currently supporting
23 languages. KL’s urbanised population is also highly educated and this enables us to help our
clients leverage intelligent operations to unlock trapped value from their business. Underlying this
is how the centres complements our end-to-end business transformation work for clients and our
continuous focus to help them pivot to Intelligent Operations and prepare for the future.

CENTRE OF EXCELLENCE FOR DIGITAL TRANSFORMATION FOR APAC
Orange Business Services has invested significantly in Malaysia’s local infrastructure and talent
to deliver our services directly to enterprises across all key cities. While serving over 300
multinational customers from KL, Malaysia also houses the Orange Business Services’ Asia
Competency Centre (ACC) which functions as one of the business operations hubs supporting
full end-to-end service delivery across ASEAN, Australasia, mainland China, Hong Kong, India,
Japan and Korea.

Tan Chong Ming
Head of Asia Competency Centre
Orange Business Services (Network) Sdn Bhd

Orange Business Services picked Kuala Lumpur to establish our Asia Pacific Centre of
Excellence as the country has an excellent pool of IT skills, an international customer-oriented
culture and strong international language capabilities, and an established reputation as a skilled
and cost-effective regional hub for MNCs.

ASIA PACIFIC HEADQUARTERS
Great Kuala Lumpur offers a friendly international business environment for foreign investors.
It is the geographic centre point of Asia Pacific with convenient passenger transportation
and extensive sea and airfreight capacity within the region. Its multilingual and highly skilled
talents form a solid foundation of business and services. A fusion of Asian cultures eases and
strengthens the cooperation in the region. Invest in KL – a truly smart choice!
Dennis Jiang
Managing Director, Asia Pacific Region
United Imaging Healthcare (Malaysia) Sdn Bhd

APAC TAX TECHNOLOGY & TRANSFORMATION NEARSHORE CENTRE
The EY Asia-Pacific Tax Technology and Transformation Center of Excellence supports our Tax
teams regionally in providing tax technology services to assist companies in transforming their tax
function in a cost-effective manner and drive the required change for the digital age.

Dato’ Abdul Rauf Rashid
Malaysia Managing Partner
Ernst & Young
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Greater KL was selected as one of the EY Asia Pacific digital hubs based on several factors. The
incentives offered by the Malaysian Government to MNCs looking to establish regional hubs are
attractive. It has world-class infrastructure in place and agencies like InvestKL to help interested
companies set up their hubs quickly and smoothly. Furthermore, Malaysia has a large pool of
multi-lingual talent skilled in Information Technology, making them great candidates to work with
our markets in Asia-Pacific.

Joey Caisse
General Manager
Pickles Asia Sdn Bhd

REGIONAL CENTRE OF EXCELLENCE FOR KNOWLEDGE DATA & INFORMATION AND
SOFTWARE DEVELOPMENT
Pickles Auctions regional services include software development, marketing, data science and
analysis, and regional expansion of our motor, salvage, and industrial auction services into new
markets. Kuala Lumpur offers us a seat in the heart of ASEAN as well as english speaking,
educated, and friendly staff to join our team. The growing technology ecosystem, friendly
business climate, enforceable commonwealth laws, helpful government assistance programmes
(like InvestKL), as well as a Malaysian “boleh” attitude to try new things made establishing our
regional HQ easier in Kuala Lumpur.

REGIONAL TECHNICAL COMPETENCY CENTER FOR ASEAN
We are open to increasing our investments in Malaysia, especially in federal projects that
will benefit the people. With our track record of having successfully delivered complicated
construction projects in China, we are confident that, in collaboration with local partners, we will
be able to do the same in Malaysia.
The country’s fundamentals are strong. You have excellent infrastructure, a robust ecosystem and
a big pool of trilingual talents. Kuala Lumpur is thus a strategic launch pad for our expansion into
Asia-Pacific.
Yan Jiehe
Founder of The China Pacific Construction
Group (CPCG)

C. Nazmi Shah C. Yusof
Country Manager
F.H. Bertling Projects Logistics Sdn Bhd

Within the next five years, we plan to employ 150 highly-skilled professionals, of which more
than half will be Malaysians, as we position China Pacific Construction Group -CPCG as a major
player across the Asia-Pacific. These trilingual local talents will be invaluable to work in the
group’s projects worldwide.

REGIONAL CENTRE OF CHEMICAL LOGISTICS FOR APAC
Chemical Industry In Malaysia is one of the most developed chemical industries of the world. The
industry is not only capable of fulfilling the nation’s requirement of Chemical Products but also
exports to global market. The chemical industry is an essential area of business for all of industry
requires chemical speciality logistics provider to support the supply chain activities. Setting up
Regional Centre of Chemicals Logistics for Asia Pacific in Kuala Lumpur is to serve chemicals
industry needs with the affordable cost, business friendly environment, logistics infrastructure in
this country is established and reliable.

APAC REGIONAL HEADQUARTERS & CENTRE OF COMPETENCE
PERSOLKELLY Consulting offers human resources consulting, analytics and technology via
innovative talent development, management advisory, organisational effectiveness and insightsdriven solutions to achieve optimal results for our clients in Asia Pacific. Greater KL serves as
the most competitive regional operations base for us with access to agile talent and extensive
business ecosystem.
Anthony Raja Devadoss
Managing Director & Business Head
Persolkelly Consulting Sdn Bhd

SOUTH EAST & EAST ASIAN REGIONAL HUB
Wood provides engineering design, Operations support, business development, finance and
other functional support to our regional activities in the Oil & Gas and industrial sectors. Greater
KL was selected primarily for the talented pool of professionals available and secondly for the
transport and communications infrastructure required to support a Regional business.
Roderick MacDonald
Senior Vice President, South East & East Asia
Wood Group

ASIA PACIFIC CENTRE OF EXCELLENCE

APAC CENTRE OF EXCELLENCE FOR DIGITAL TRANSFORMATION

13

M N C S

I n

Greater KL
Profiles of MNCs under InvestKL as of
31st December 2018
B y C ou n t ry
25
BS

Business Services

CCI

Communication Content & Infrastructure

CG

Consumer Goods

E&E

Electrical & Electronics

EDU

Education

ES

20

20

Engineering Services

FS

Financial Services

GT

Global Commodities Traders

HC

Healthcare

IP

Industrial Products

O&G
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PO

Palm Oil

W&R

15

OT

Wholesale & Retail
Others
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By Sector
18
16

17

14

15

12

11

10
8

9

6
4

4

2

2

2

0

BS

CCI

4

CG

E&E

5

4
1

1
EDU

ES

FS

GT

HC

IP

O&G

PO

2
W&R

1
OT

By Regions
EUROPE

AMERICA

51%

26%

ASIA PACIFIC

22%
AFRICA

1%
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IMPACT ON THE

MALAYSIAN
ECONOMY

R e g i o n a l

JobS Realised
Salary Analysis (31 December 2018)

540, 7%

132, 2%

535, 9%

358, 5%

2,119, 28%

9, 0%

169, 12%

127, 2%

5, 0%
123, 8%

1,950, 32%
400, 27%

Overall

Local

Expat

6,048

7,516

1,468

1,576, 26%

(80%)

(20%)

2,116, 28%

2,251, 30%

231, 16%

540, 37%

1,851, 31%
Senior Management
(RM50k and Above)

Manager
(RM10k - RM25k)

Junior Executive/Fresh Grad
(RM3k - RM5k)

Senior Manager/HOD
(RM25k - RM50k)

Senior Executive/Technician
(RM5k - RM10k)

Support/Customer Service
(RM3k and below)

Locals vs Expats (Salary Scale)
100%

5

169
400

80%

540
231

60%

40%

535

1,950

123
1,851

1,576

20%

127
9

0%

Support/
Customer
Service
(RM3K & Below)

Junior
Executive/
Fresh Grad
(RM3K - RM5K)

Senior
Executive/
Technician
(RM5K - RM10K)

Manager
(RM10K - RM25K)

Senior
Manager/
HOD
(RM25K - RM50K)

Senior
Management
(RM50K & Above)

Local

Expat
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S p i l l o v e r

t o

Local Economy
Space Utilisation Analysis
25

4,050

78

7,516

No. of MNCs

895,774

1,781,003 sq ft

Realised Jobs
(Q4 2018)

53

2018 Office
Space

885,229

3,466
Kuala Lumpur

New Office Space

99 floors

@ Petronas Twin Towers

Selangor

Estimated Annual Rental (2018)

RM128.11 million

RM (million)
100.00
80.00
60.00
40.00
20.00

39.40 36.80

56.08 40.29

65.82 45.63

71.12 53.75

74.36 53.75

2014

2015

2016

2017

2018

Average Rental:

Kuala Lumpur

• Kuala Lumpur RM7/sqf
• Selangor RM5/sqf

The 78 MNCs would
occupy 99 floors of both
Petronas Twin Towers

* KL C C a v e r a g e N L A/
f lo o r- 1 8 , 0 0 0 s q f
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Selangor

2018

MEDIA
HIGHLIGHTS

Tuesday, March 13, 2018
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Arcadis aims to
grow SEA Hub
in Greater KL
SHAREN KAUR
KUALA LUMPUR
sharen@nst.com.my

G

LOBAL consultancy business Arcadis continues to
make positive contributions towards Malaysia’s
vision of becoming a high-income
nation by 2020.
Arcadis is listed on the Amsterdam Stock Exchange and, through
its affiliates and related companies,
has been established here since
1948.
This year will mark the 70th anniversary of the company‘s presence in Malaysia.
Arcadis provides professional
services such as cost management
and quantity surveying, programme
and project management as well as
business advisory services in a
wide range of sectors, namely,
building, infrastructure, water, environment and energy.
Arcadis has successfully delivered numerous projects across
Malaysia over the last seven
decades and continues to steadily
increase its investment here, according to Arcadis country head
Justin Teoh.
He said Arcadis, in collaboration
with its local affiliate JUBM Sdn
Bhd, currently provides professional services for the Klang Valley
Mass Rapid Transit Lines, Kuala
Lumpur Eco City and Tun Razak
Exchange projects, among others.
Notable completed projects that
the company has been involved with
include the Grand Hyatt Hotel,
Damansara City, Pavilion Kuala
Lumpur and Ritz Carlton, Langkawi.
Ever since 2015, the company
has published the Arcadis Sustainable Cities Index, which ranks 100
global cities on three dimensions
of sustainability — people, planet
and profit.
“As far as future investment is concerned, Arcadis is working towards
growing the Southeast Asian Hub
(SEA Hub) in Greater Kuala Lumpur
(GKL) to serve as both a centre of
excellence for its business activities
as well as a shared services administrative office” said Teoh.
“At present, one of the major initiatives of the SEA Hub involves developing and enhancing software
tools to address the growing and
immense impact that digital technologies will have on the sectors in
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BizMove
U Mobile appoints Tomkinson
as CIO, Woon as deputy CTO

which we operate in.
location and the depth and quality
“A good example of this is the of the labour force.
work we are doing on ‘augmented
“GKL is centrally located in
reality’ for use with BIM (Building Southeast Asia. The infrastructure
Information Modelling) models for and connectivity within and around
real-time interactive sensory expe- GKL, as well as between GKL and
rience on construction projects,” he other major cities in the region,
said.
means that we are
When looking to
to
InvestKL
has well-positioned
set up the SEA Hub,
efficiently and efbeen of
Arcadis sought the
fectively provide
advice and assis- tremendous help
support to our retance of InvestKL in
gional offices,
with the setting up whether
the restructuring of
they be loits local business en- of our SEA Hub
cated in neighbourtities so as to realise ever since we first
ing countries such
greater operational
Brunei or Singamooted the idea in as
efficiency.
pore, or even fur“ I n v e s t K L h a s 2014. They have
ther afar in Hong
been of tremendous provided great
Kong or China,” he
help with the setting
said.
networking
up of our SEA Hub
Te o h s a i d M a ever since we first opportunities for us laysia also provides
mooted the idea in here in Malaysia
a large pool of high2014. They have proly e d u ca te d a n d
and connected the
vided great networkm o s t ly E n g l i s h ing opportunities for company to the
speaking graduates
us here in Malaysia right people.
with multi-lingual
and connected the
capabilities to secompany to the right JUSTIN TEOH
lect from, whether
people. They have al- Arcadis country head
they be for the comso facilitated placepany’s core busiment of foreign exness activities or
pertise into our Malaysian busi- for its enabling functions.
ness,” he said.
“Our operations in Malaysia are
Teoh said the primary drivers for predominantly managed and supthe company’s decision to establish ported by locals, which make things
a SEA Hub here were geographical very cost-effective. In situations

Some of Arcadis’s notable
projects are Ritz Carlton,
Langkawi, (top) and
Damansara City, Kuala
Lumpur.
where we do have foreign colleagues working out of the SEA
Hub, they are able to fit right in as
Kuala Lumpur is a modern and cosmopolitan city, with rich cultural diversity,” he said.
Teoh also said the costs associated with relocation are manageable, largely due to the lower cost of
living and housing when compared
with neighbouring countries.
Global Strategy 2018-2020
On Arcadis’ overall global strategy and plans for the future, Teoh
said: “In November 2017 we
launched our new global strategy
2018-2020. The three pillars of this
strategy are People and Culture,
Innovation and Growth, and Focus
and Performance.
“There are several aspects to
this. We want to be the employer of
choice through continued investment in our people.
“We also want to step up investment in digitisation to become a
digital forerunner in our industry.
We will continue to leverage our
global experience and deep client

relationships to drive organic
growth.
“Finally, we will focus on where
we can lead based on relevance for
clients, local markets and global
positions.
“Insofar as our business in
Malaysia is concerned, we are wellaligned with the strategy. We hope
to be a role model for a locally
Malaysian managed professional
services firm operating under the
umbrella of a global organisation,”
added Teoh.

Arcadis
country
head
Justin
Teoh
(fourth
from right)
and the
company’s
regional
leadership
team
based in
Greater
Kuala
Lumpur.

MobIle operator U
Mobile Sdn Bhd has
recently appointed Neil
Tomkinson (picture) as its
new CIO and Woon Ooi
Yuen as its deputy CTO.
Tom k i n son joi n s U
Mobile from MTN Group
Ltd, a telecomunications
(telco) multi national
based in South Africa
which operates in 22
countries and has an
annual turnover of US$14 billion (RM54.88 billion). He
was responsible for leading the development and implementation of MTN Group’s global back office transformation strategy, according to a statement from the company. Tomkinson replaces Tan Chen Sen who was U
Mobile CIO for the past five years. With the increased
spectrum allocation and ongoing third-generation radio
access network share exit, U Mobile said it is doubling
up its efforts on the network front with Woon coming on
board as deputy CTO. He joins the telco with two
decades of related experience with companies such as
Total Access Communication pcl (or DTAC) in Thailand,
DiGi Telecommunications Sdn Bhd and Ericsson Malaysia. Woon will be working together with CTO Too Tian
Jen to oversee and roll-out U Mobile’s robust network
expansion strategy with the goal of making
U Mobile the leading telco for customer experience, the
statement added. — TMR

Paul Nai made Aspect Software
country manager for Malaysia
aspect Software Inc, a
provider of integrated
consumer engagement,
workforce optimisation
and self-service solutions,
has appointed Paul Nai
(picture) as the country
manager for Malaysia.
Nai joins the company
with close to 26 years of
sales and management
experience. Most recently,
he was the Hewlett
Packard Enterprise Co
country manager for
technology services consulting, where he was driving
consulting services revenue and margins. “Malaysia is
a hub for many large and medium enterprises, and
Aspect Software has been successful in meeting our
customer needs here by offering end-to-end customer
engagement solutions,” said Aspect Asean and Korea
regional VP Richard Loberas. Last year, he said Aspect
Software landed “significant new customer logos” in
Malaysia from the e-commerce, airline, financial and
insurance industries. Aspect Software helps enterprises
break down the walls between people, processes,
systems and data sources, allowing organisations to
unite around the customer journey. — TMR

Kaspersky Lab gets new GM
for South-East Asia
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How MNCs make a difference to SMEs
How do MNCs make a
difference to SMEs? Do
they actually help SMEs
or zap the juices out of the
smaller businesses in places
they venture forth?

How MnCs benefit SMEs
HitacHi Sunway on a
1diStributor
cHemical SolventS
in aSean:
Hitachi Sunway provided information technology (IT) monitoring
and management solutions and
services to help customer minimise
system downtime. We successfully
completed the project in less than
two months, which is ahead of
time. And, achieved 40% cost
savings and return on investment
of 360%. The customer is now able
to manage IT operations cost
effectively, and be more agile and
flexible, and with the ability to
scale the business.

by HabHajan SingH
Multinational corporations
(MNCs) are large entities with footprints spanning over many jurisdictions. No denying that. However,
small and medium enterprises
(SMEs) are the real bloodline of many
economies.
In Malaysia, SMEs play a critical role
in moving forward the economy. The
sector contributes more than a third of
gross domestic product and provides
job opportunities to more than four
million workers, according to official
statistics.
Definition wise, since 2014, SMEs in
Malaysia have been lumped into two
categories. For the manufacturer category, companies with a sales turnover
not exceeding RM50 million or fulltime employees not exceeding 200
workers are considered SMEs. In the
services and other sectors, the threshold is RM20 million or 75 workers.
On their part, MNCs have been
present in Malaysia for a long time.
They are welcome to open shop here.
In fact, government agencies like
InvestKL actively seek to attract
MNCs to set up their regional bases
in Greater Kuala Lumpur (KL).
The Malaysian Reserve (TMR) spoke
to two MNCs to get an idea how they
have made a difference to the local
landscape.

Atalian Global Services

Atalian Global Services, the Frenchbased provider of facility management services, believes it has made a
difference to SMEs in places where it
operates.
“Through our regional hub in KL,
we support our SME partners
throughout Asia in transforming
their business processes through
digitisation and the use of ecommerce,” the company told TMR in an
email response.
“This helps to future-proof the
business while ensuring we maintain a competitive edge. Achieving
this is not a simple task but with our
experience in other parts of the
world, our support brings expertise,”
the statement added.
In Malaysia, Atalian has partnered
Harta Maintenance Sdn Bhd, an integrated facility management provider
for more than 35 years. The Selangor-based local partner offers five core

Through our regional hub in KL, we support our SME partners throughout asia in transforming their business processes through
digitisation and the use of ecommerce, notes atalian

service lines: Facility management,
cleaning, technical maintenance, landscaping and energy management.
Atalian is present in more than 50
countries with over 150,000 employees and an annual run rate turnover
of US$3.5 billion (RM14 billion).
What sets it apart from the other
MNCs is its unique partnerships
across the globe.
“We have many different forms of
partnership depending on specific
circumstances, but all of them are
built on the principle of win-win for
all parties,” it said.
Atalian entered the Asian market
in 2013. It now operates in eight countries through 27 operating companies.

On its part, Hitachi Sunway Information Systems Sdn Bhd, an MNC present in Malaysia via a joint venture
(JV), said their presence has been a
boon to SMEs.
The company noted that today,
more and more SMEs are outsourcing critical business applications to
data centre partners. Hence, the onus
is on the data centres to ensure the
continual expertise and necessary
certifications when it comes to
building, designing and maintaining
the data centre facilities.
“When SMEs engage us, they are
not just engaging our services. They
are engaging our experience and
expertise, which come from the years
in the industry and from Hitachi as a
whole,” said Hitachi Sunway group
CEO Cheah Kok Hoong.
He added: “SMEs based locally can
also be assured that data and information housed with us are kept

We resolved the issue of increasing
operations cost with unknown and
unpredictable charges they faced
with a popular public cloud service
provider. We gave them better
control of costs. We also resolved
issue of downtime when the public
cloud service provider had to
upgrade resources, which affected
the business uptime. Currently, they
no longer experience downtime
due to maintenance and upgrade
of the service provider, which is
currently Hitachi Sunway.

within the country and governed by
the security laws of the land.”
Hitachi Sunway is a one-stop information and communication technology solutions and services provider
in Asean with a local presence in 16
locations across nine countries:
Malaysia, Singapore, Indonesia, Thailand, Vietnam, Myanmar, Cambodia,
Laos and the Philippines. It is a JV
between Hitachi Systems Ltd and
Sunway Technology Sdn Bhd.

What Should SMEs Do?

But SMEs must also step up their game
if they want to make the best of the
MNCs present locally. There is no skipping this part of the deal. It is abundantly clear that the local SMEs have
to weigh up the risks and rewards.
“Working with larger international companies will impact — to a
greater or lesser extent — the
amount of freedom the local entre-

preneur has in managing his business,” Atalian said when asked what
SMEs need to do for them to really
take advantage of the presence of
MNCs.
“Inevitably, the more investment
the MNC has, the more reporting
will be required and to some extent,
control.
“As with all marriages, there is an
element of give and take, but fundamentally both parties should trust
each other and work with goal congruence as much as possible.
Whether it be an MNC or not, the
company that does not collaborate
and evolve will be isolated and
irrelevant to its customers in the near
future,” the company added.
How true. It takes two to tango.
Hence, the owners of SMEs must also
take heed of what is expected of
them if they truly desire to move up
the value chain.

We take for example our business
in Cambodia — a small market, but
an exciting future. When we originally entered the market, the business was a small family-run cleaning enterprise with high levels of
debt, and while a great service
delivery company, it was restricted
in how it could grow due to the
necessity to service high interest
payments coupled with a lack of
international industry know-how.
Atalian took an equity stake in the
company in 2016 and having
strengthened the balance sheet
with the repayment of loans, we
embarked on a programme to build
a solid structure ensuring competent local management was in
place in all key positions. Now the
company has transformed to a multiservices provider with an international customer portfolio. We collaborated with our partners in
Thailand in the project and we now
have a thriving technical maintenance, pest control and security
business. All with double-digit
growth and well placed to take
advantage of a thriving local market.

make the most of their savings to
achieve their financial goals.
“Our mission is to enable financial
institutions transform themselves into
providers of this service on a large
scale. The additional funding allows
us to fulfil this mission,” said Quantifeed CEO/co-founder Alex Ypsilanti.
Quantifeed provides B2B roboadvice services to nine financial
institutions across Asia, including
Cathay United Bank, a wholly owned
subsidiary of Cathay Financial.
Quantifeed currently has operations in Hong Kong, Taiwan, Malaysia, Singapore and Australia.
Demand for digital wealth management solutions is accelerating rapidly in Asia as financial institutions
respond to customer expectations
for more personalised solutions
and engaging relationships, it said.
— TMR

S

by HabHajan SingH

Worldline — Delivering Digital
Solutions

The French company went into higher gear
for its presence in Malaysia with the launch
of its KL Innovation Centre (KLIC) in April
2016.
KLIC is set to host the visits of its APAC
corporate clients, who will experience firsthand the digital retail experience solutions
that Worldline has to offer.
It was quite a feat for KL to host Worldline’s first such centre outside of France. In
essence, it showcases its world-class digital
payment and retail technology solutions.
The company is keeping a keen eye on
the growth potential in this part of the
world. This was made abundantly clear by
Worldline CTO Christophe Duquenne
when he underlined that business growth
in the APAC region was an important
agenda for Worldline and its parent company, Atos SE, a global information technology services provider.
The company is part of the wider noncash payment business that is sizzling at
the moment.
Global non-cash transaction volume

Source: InvestKL

KL is expected to attract more MnCs to set up shop here, taking advantage of the city’s various
advantages

reached record levels of US$433 billion
(RM1.7 trillion) in 2015, as per the most
recently available numbers, and the figure
was growing at double-digit rates annually,
reported Paypers.com. In mature regions, it
noted that the number dips to 6.8%, while
in developing regions, it rises to 21.6%. In
emerging Asia, it’s up at a huge 43.4%.
No wonder Worldline is making its
moves. During the centre launch, Worldline
APAC CEO Tee Kee Ming had said the company is exploring talks with a major mall in
KL to pilot its solution. The solution would
assist malls to enhance KL’s positioning as
a top shopping destination in the world, as
well as push itself one notch up as an innovative city.
At this point, Worldline had successfully
deployed the digital retail solution for Adidas and Sephora. It allows customers to
visit their concept stores to experience virtual shopping of all their products, even
though these stores carry minimal physical
inventory.
In addition, Worldline’s digital retail
technology can enable its customers to offer
personalised pricing based on loyalty and
shopping behavioural patterns.
“To ensure a smooth execution of our
mission in Greater KL, one of the components that required a re-alignment was our
marketing function — essential to expanding our reach and results in the region.
“The role was centralised in the Greater
KL office to support marketing and sales in
the different offices across the region,” Tee
told a local daily in an interview.
The Worldline APAC headquarters in KL
employs more than 200 staff whose key task
is to deliver merchant services solutions,
mobility and e-transactional and financial
processing services.
Globally, Worldline employs more than
7,300 staff. A good segment of the workforce in Malaysia is said to be handsomely
paid.

Linde — Scaling Up With
Innovation

Another company that has injected innovation and introduced new elements to the
existing landscape is Linde.
In May 2017, Linde Malaysia Sdn Bhd, a
member of the Linde Group, launched its
first modular automated industrial gases
cylinder filling plant in South Asia and
Asean.
Located in Banting, Selangor, the plant
built at a cost of RM54 million (€12 million)
is described as a state-of-the art facility
incorporating the latest in cylinder filling
technology and innovation, safety features
and environment-friendly best practices.
“Linde continues to see growth opportunities in Asia. As the market leader in
Malaysia with a presence that spans 50
years, we have an established track record
of continued investments and of bringing
the latest technology to Malaysia,” said

Sanjiv Lamba, Linde COO for APAC and an
executive of Linde AG, in a statement for
the plant’s official opening.
The plant brings about innovation that
Malaysia is constantly seeking from the
MNCs operating in Malaysia.
Linde Malaysia MD Connell Zhang had
shed some light on the technology, innovation and the inventive spirit that have been
at the heart of the group for 138 years.
“Our Banting plant serves as a centre of
excellence for the industrial gases industry
in Malaysia, with cost competitive,
advanced cylinder filling world-class technologies and innovative solutions, industry-leading safety features and environment-friendly best practices,” he said.
The modular design of the cylinder
filling plant allows for expansion of capacity to meet the future needs of the market.
The plant was fully commissioned in the
first quarter of 2017.
The plant construction was completed on
time, within budget and without an incident throughout the 390,000 construction
hours, while maintaining supplies to customers, the company noted in a statement.
Linde Malaysia has been present in
Malaysia since 1960. An industrial gas supplier in Malaysia, it combines local knowledge with global expertise and resources
in the areas of technology, research and
development, gas applications, engineering
and best operating practices.
It provides total gas solutions to a variety
of industries. The firm manufactures and
distributes industrial, specialty and medical gases.
Linde Malaysia also provides related
services like installation of gas equipment,
pipelines and associated engineering services. In addition, it supplies packaged
chemicals, welding and consumables
products.
The company is already looking ahead.
In July 2017, Linde Malaysia announced
plans to invest €30 million (RM143.7 million) to expand its gas and liquid production capacities to meet growing customer
demands in central Malaysia.
The firm plans to construct and commission a new gas and liquid producing air
separation unit (ASU) at its site in Hicom
Industrial Estate, Shah Alam.
The new ASU will be integrated into the
pipeline supply network of existing plants
which Linde operates in Bukit Raja and
Hicom.
The investment will enable Linde to meet
forecast growth in the central Malaysian
region through the next decade. The expansion project is expected to be completed by
end-2018.
As corporations like Worldline and Linde
continue their push towards innovation
and improvement in their respective businesses, KL is expected to attract more
MNCs to set up shop here, taking advantage of the city’s various advantages.

Source: Quantifeed
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ALAYSIA strides towards
building a strong Digital
Economy in Asean, attracting multinational companies
(MNCs) and other global businesses in the services and technology
sector.
The adoption of emerging technologies is the key driver in future
economic growth, as the country
moves from a manufacturing and
agriculture-based economy to one
that is highly service-oriented and
technology driven.
Malaysia’s gross domestic product (GDP) figures underscore a trend
where the economy is becoming
healthier, with growth becoming
more broad-based across sectors

amid a firm trajectory.
The traditional businesses like
oil and gas (O&G), supply chain
management, engineering and
construction are evolving and sectors such as Internet of Things,
Robotics, Big Data Analytics, Artificial Intelligence, Financial technology and E-commerce are seen
booming in recent years.
Whether it is the O&G, engineering, FMCG, or the aerospace industry, the focus now is all on digital and innovative services, high
tech and Industry 4.0. The emphasis on digital projects is the key
focus during the 4th Industry Revolution which signifies Malaysia’s
movement towards a strong dig-

itally-driven economy.
Under Malaysia’s National eCommerce Strategic Roadmap,
headed by the International Trade
and Industry Ministry, the government aims for e-commerce to contribute 20.8 per cent to the gross
domestic product (GDP) by 2020
from 18.2 per cent. To expedite
this, the National Industry 4.0 Policy Framework will be launched
soon this year.
One of the biggest milestone for
Malaysia is the Digital Free Trade
Zone (DFTZ), spearheaded by The
Malaysia Digital Economy Corp
(MDEC), which is set to emerge as
the region’s leading logistics hub.
The creation of hubs like the re-

gional distribution hub to serve a the region and a preferred logistics
wider market in Asean will en- gateway to Asean,” said Datuk
hance the e-commerce sector and Zainal Amanshah, chief executive
boost digital economy.
officer of InvestKL.
Recent global leadHe said Greater KL
ers like Sports Direct,
has both the soft and
Givaudan, Air Liquide,
hard infrastructure for
AXA and Oracle, setthe development of a
ting their global cenregional hub, and this
tres of excellence and
will further boost
headquarters in
M a l a y s i a ’s D i g i t a l
Greater Kuala
Strategy Roadmap.
Lumpur, is a testaInvestKL’s aim is to
ment to the digital deattract large global
velopment.
MNCs such as Fortune
“With the growth in
500 and Forbes 2000
digital economy, comcompanies to underpanies are looking at
take operational headDatuk Zainal
new growth sectors to
quarters, international
Amanshah
expand their busiprocurement centres,
nesses. Greater KL is
regional distribution
an ideal launch pad for the de- centres or regional shared servelopment of new businesses in vices centres in Greater KL.
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Belanjawan 2019 kukuhkan kedudukan KL sebagai hab serantau MNC
Tarikh kemaskini: 09/11/2018

Langkah-langkah yang dicadangkan dilihat akan
membantu menarik pelaburan langsung asing,
termasuk peruntukan berjumlah RM210 juta bagi
menggalakkan peralihan ke arah Industri 4.0 (IR
4.0) serta rancangan untuk meningkatkan
kemahiran graduan tempatan, katanya dalam satu
kenyataan hari ini.

Quantifeed’s
management
team inccludes
(from left) chief
commercial
officer john
Robson,
ypsilanti, CFO
and COO audrey
Wong, and CTO
Ross Milward

Greater Kuala Lumpur telah menjadi lokasi yang sesuai, menempatkan banyak MNC dengan teknologi
IR 4.0 yang akan mempromosi serta menarik lebih banyak syarikat multinasional untuk menggunakan
kawasan ini bagi mengasaskan perniagaan mereka sehingga menukarkan kota ini kepada hab inovasi
digital serantau.
.....
11/12/2018
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Najib Tiba Di New Delhi Menjelang Sidang
Kemuncak Peringatan ASEAN-India

KUALA LUMPUR, 23 Jan (Bernama) -- Syarikat gas perindustrian utama Perancis, Air
Liquide, hari ini melancarkan pusat operasi jarak jauh baharunya, Smart Innovative
Operations (SIO) Center di Kuala Lumpur bagi rantau Asia Pasifik.
Dengan memanfaatkan teknologi analisis dan digital ramalan, SIO Center itu yang
bernilai 20 juta (1 euro = RM4.81) menyepadukan, mengoptimumkan dan mengawal
dari jarak jauh operasi 18 unit pengeluaran Air Liquide di lapan negara di rantau ini,
kata syarikat itu dalam satu kenyataan.
"Pusat operasi jarak jauh baharu itu akan membolehkan Air Liquide meramal dengan
lebih baik dan menampung keperluan pelanggan yang sentiasa berubah di seluruh
rantau ini, terutamanya bagi bekalan oksigen, nitrogem, argon dan hidrogen.

"Menerusi data raya yang digabungkan dengan kecerdasan manusia, aliran kerja
setiap unit pengeluaran Air Liquide yang dihubungkan ke SIO Center disesuaikan
secara tepat masa kepada keperluan setiap pelanggan," kata syarikat itu.
Ahli Jawatankuasa Eksekutif Kumpulan Air Liquide yang menyelia Asia Pasifik,
Fran�ois Abrial berkata: "Dengan pusat baharu itu, kumpulan meneruskan
transformasi digitalnya kerana ia merupakan pasaran yang mempunyai prospek
sangat cerah dengan teknologi maklumat kukuh dan profesional mahir dalam analisis
data raya."
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Progressive growth,
supported by InvestKL
“Sports Direct has invested in
excess of RM200 million in Malaysia
since its inception here some eight
years ago,” said Gibbons “and currently has 28 stores with a plan to
continue growing for certain strategic and geographical locations”.
The company is targeting to
achieve RM200 million for the financial year ending April 2018, having recorded RM157 million in sales
last year in the domestic market.
The company is hoping to achieve

BERNAMA.com - Belanjawan 2019 kukuhkan kedudukan KL sebagai hab serantau MNC

Isnin | 12 November 2018

Berita Utama Terdahulu
TENTANG BERNAMA

Sports Direct Malaysia managing director Paul Gibbons says the
company has invest RM200 million in Malaysia since its inception.
end of this year.
This will help procure both brick
and mortar businesses around the
region and support licensees, considering that the group owns 30
international sports brands.
“We will likely keep our headquarters separated though we
may have retail and training facilities built into the facility depending on the final site location.
This will depend on consumer accessibility and remains somewhat
secondary to the primary objective of having a regional distribution centre,” said Gibbons.

an annual revenue growth of at
least 10 per cent per annum.
In the next five years, Sports
Direct aims to have a retail presence in each of the leading Southeast Asian markets, either directly
or with joint venture partners.
The Sports Direct proprietary
website is due to be launched this
month and it will continue to develop a marketplace shop-in-shop
platform with Lazada.
While the e-commerce expansion is taking on a major focus, it is
seen to compliment its retail store
business, not compete against it.
“One thing about the sports business is people still need to go out
and try on shoes, sports attire plus
compare the latest technologies,”
said Gibbons.
He said InvestKL, the government entity set up under the Economic Transformation Programme,
to attract large global multinational
companies (MNCs), has contributed to the company’s development in
Malaysia.
“We are carefully setting the
foundations for expanded growth
and to meet our parent company’s
aspirations to become a dominant
player within the region. I think we
have made good progress until today, ensuring that we create the
correct disciplines within our business and InvestKL is helping us to
achieve our aspirations.”

is published by TMR MEDia SDn bHD (formerly known as Syed Hussain Publications Sdn Bhd) (25343-K) Unit 23A-1, Menara 1MK, Jalan Kiara, Mont Kiara, 50480 Kuala Lumpur.
Tel: 03-6211 1851 Fax: 03-6211 1852 and Printed by TWinSTaR SynERgy SDn bHD (987235X) Lot 2A, Jalan 13/2, 46200 Selangor, Malaysia

11/12/2018

BERNAMA - Air Liquide Lancar Pusat Operasi Jarak Jauh Bernilai 20 Juta Di KL

Khamis, 25 Januari 2018

English | Malay | Mandarin |

PORTS Direct, the United
Kingdom’s largest sporting
goods retailer, aims to set up
a regional distribution centre in
Greater Kuala Lumpur, in a bid to
reach out to the 10 markets in the
Asean region.
The company offers the widest
range of sportswear, footwear and
equipment at unbeatable value and
has plans to use Malaysia as the
hub for its regional expansion, said
Sports Direct Malaysia managing
director Paul Gibbons.
Gibbons told NST Business that
US$100 million (RM392 million) will
be invested for a 20ha site, construction and initial operations.
“We are looking for a site suitable
to build a one million sq ft regional
distribution centre. We would prefer
the site to be in relative proximity to
Port Klang as well as able to utilise
services rendered at the airport with
the new Digital Free Trade Zone, and
then at some point with the rail
system link that is planned.
For our business, Malaysia’s central connectivity makes it an ideal
and strategic choice.
We target to manage all the 10
markets in the Asean region from
this hub and hope to procure the
land and a timeline to build by the

“InvestKL looks internally at our
business to have a better understanding of how they can help. They
open doors, facilitate meetings and
help us to promote ourselves domestically and in the region by
tapping other agencies and giving
us a slightly different perspective
on what support is available and
how it can help us grow. This has
been very helpful,” said Gibbons.
Sports Direct International Plc is
the UK’s largest sporting goods
retailer by revenue, and operates a
diversified portfolio of sports, fitness, fashion and lifestyle fascias
and brands.
In the 2017 financial year, group
revenue hit £3.2 billion (RM17.6
billion), operating 757 sports stores
across the UK and internationally,
plus Premium Lifestyle stores in
the UK.
The company operates a wide portfolio of globally recognised sports,
fashion and lifestyle brands, including Slazenger, Everlast, Lonsdale,
Karrimor, Kangol, No Fear and Firetrap.
“Our strategy is to invest in people and key third-party brand partners to attain new levels of excellence across multi-brands and
multi-sport offerings to customers.
We aspire to be a leading sports and
lifestyle retailer internationally and
to deliver sustainable growth for
our shareholders in the medium to
long-term by offering customers
an unrivalled range of high-quality
leading brands”.
The group provides a full multichannel retail approach across its
fascias in the UK, and increasingly
across its fascias in continental
Europe and elsewhere.
The group also wholesales and
licenses its group brands to partners in the UK, continental Europe,
the United States, and the Far
East.

KUALA LUMPUR, 9 Nov (Bernama) – Cadangan
dalam Bajet 2019 akan mengukuhkan lagi
kedudukan
Kuala
Lumpur
sebagai
hab
perniagaan, inovasi dan sumber bakat bagi
perusahaan multinasional gergasi (MNC), kata
Ketua Pegawai Eksekutif (CEO) InvestKL, Datuk
Zainal Amanshah.
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Sports Direct plans
expansion in Greater KL
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French digital payment
company Worldline and
global gases provider Linde
contributing to cutting-edge
innovation in Greater KL

Quantifeed raises RM40m Series B funding from
Cathay Financial, Legg Mason
Quantifeed, a Hong Kong-based
business-to-business (B2B) roboadvice provider, has closed US$10
million (RM40 million) in a Series B
funding round.
The investment was led by Taiwan’s largest financial holding company Cathay Financial Holdings Co
Ltd with the participation of
US-based global asset manager Legg
Mason Inc.
The Series B round will enable
Quantifeed to fuel its regional growth
in Asia and that it will support the
opening of an office in Singapore, it
said in a statement.
The funds will also accelerate
research and development in areas
such as behavioural analytics and
data science to improve customer
engagement.
“We are bringing about wealthcare,
a service aimed at helping everyone

US$100M INVESTMENT

MNCs making a difference
to M’sian corporate landscape

InnovatIon is partly the art of capturing
future value today. This is one of the multiplier effects from some of the major multinational corporations (MNCs) that have set up
shop in Malaysia over the years.
Take, for example, two big global names
present in Malaysia. Top French digital payment company Worldline SA and global
gases and engineering company the Linde
Group are both contributing to cutting-edge
innovation work in Malaysia in their own
areas of specialisation.
Worldline has set up its Asia-Pacific
(APAC) Innovation and Management Centre
in Kuala Lumpur (KL). Covering the entire
payment value chain, Worldline creates and
operates digital platforms that handle millions of highly critical transactions between
a company, its partners and its customers.
With the presence of a large number of
international financial services in Greater
KL, Worldline delivers a value-added
experience to consumers in Malaysia and
globally.
On its part, Linde had most recently
installed an automated cylinder filing plant
in Malaysia. Linde’s plant, the first such
plant in South-East Asia, also reaffirms its
position as a long-term investor in Malaysia
and as a serious player in the area of industrial air and medical gases supplier.
These are just two corporations making a
difference to the Malaysian corporate landscape, with innovation naturally embedded
in their agenda.
KL is also home to other global corporations. You have the likes of US-headquartered Oracle Corp and Honeywell International Inc. Then, there is France’s Smart
Innovative Operations centre by Air
Liquide SA hubbed in Greater KL and
Japan’s creative content publisher and distributor Kadokawa Corp.
“These MNCs are actively collaborating
with local companies, developing valueadded services for domestic and export
markets, creating high-paying regional jobs
and transferring skills to Malaysians,” said
InvestKL CEO Datuk Zainal Amanshah.
Many of these large corporations are in
touch with InvestKL, which has been mandated to attract large global MNCs such as
Fortune 500 and Forbes 2000 companies to
establish their regional business, innovation and talent hubs in Greater KL. The mission is making KL as the gateway for companies to grow their businesses in Asia.
On their part, Wordline and Linde are
certainly creating a regional impact from
their presence in Malaysia.
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Global cyber security
company Kaspersky Lab
h a s a n nou nced t he
appointment of Yeo Siang
Tiong (picture) as its new
GM for the South-East
Asia region with strategic
focus on Indonesia,
Malaysia, the Philippines,
Singapore, Thailand and
Vietnam. Yeo will be
responsible for further
implementing the company’s strategic business vision
for the region’s small and medium business and
enterprise markets, the company said in a statement.
He will also be responsible to accelerate the growth of
the Kaspersky Lab’s industrial cyber security solutions
and services across various sectors in all of six SouthEast Asian countries. He will report directly to
Kaspersky Lab Asia Pacific MD Stephan Neumeier.
“I’m excited to be a part of this company, particularly at
this time where cyber security is one of the most
dynamic fields of information and communication
technology (ICT),” Yeo said. Yeo is a veteran sales and
channel professional with over 20 years of experience
across the ICT sector in South-East Asia and the AsiaPacific market. Prior to joining Kaspersky Lab in
February, Yeo was the small and medium business and
channel sales director of Hewlett Packard Enterprise
Singapore. — TMR
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InvestKL CEO: 2019 Budget
strengthens KL’s position as
regional hub for MNCs
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Sementara itu, Ketua Pegawai Eksekutif InvestKL Malaysia, Datuk Zainal Amanshah,
berkata SIO Center merupakan sokongan ke atas ekosistem perniagaan Malaysia
kerana ia menunjukkan keupayaan tenaga kerja Malaysia berada di barisan hadapan
dalam Revolusi Perindustrian Keempat (Industri 4.0) dan pendigitalan.....
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InvestKL chief executive Datuk Zainal Amanshah said the 2019 Budget proposal will
reinforce Kuala Lumpur’s position as a business, innovation and talent hub for large
MNCs. February 8, 2017. ― Picture by Choo Choy May

KUALA LUMPUR, Nov 9 — The 2019 Budget proposal will reinforce Kuala
Lumpur’s position as a business, innovation and talent hub for large
multinational corporations (MNCs), said InvestKL Chief Executive O�cer
(CEO) Datuk Zainal Amanshah.
Laman Utama | Sitemap | Hubungi Kami | Am | Politik | Ekonomi | Sukan | Rencana | Dunia | Senarai Berita | Arkib Berita | Suapan RSS

Some of the proposed measures would help attract foreign direct
investments, including the RM210 million allocation to encourage the
transition towards Industry 4.0 (IR 4.0) and steps aimed at upskilling local
graduates, he said in a statement today.
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Zainal said Greater Kuala Lumpur has been an ideal location, housing
many MNCs with IR 4.0 technology which would encourage and attract
more multinationals to use this region to set up their businesses that
would boost the city as a regional digital hub for innovation.
Meanwhile, Hitachi Sunway Information Systems Group CEO Cheah Kok
Hoong expected the increased adoption of IR 4.0 to lead to rising
demand for product lifecycle management and data centre services and
cybersecurity solutions.
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Why Is Greater KL
Asia’s Best Expat City?
Kuala Lumpur is increasingly making itself
known as a top choice for expats in Southeast
Asia. When taking everything from liveability
to leisure opportunities to cost of living into
account, the city that consistently rises to the top
is the one you already know.

M

illions of people have
discovered Kuala Lumpur’s
travel appeal. The
Malaysian capital welcomes planeloads
of visitors on a daily basis, and the city
is an ideal base for tourists wishing to
explore the country. But when it
comes to living somewhere, or setting
up a company, people tend to look at
different things. Sure, some factors are
the same – whether you’re a visitor or a
resident, you probably look for good
leisure, shopping, and dining
opportunities, and it’s safe to say that
Greater Kuala Lumpur excels for the
pursuits we all enjoy: the city is
renowned for its culinary offerings,
ranging from tasty street food to
numerous fine dining options, the
shopping is legitimately world-class,
and there’s always plenty to see and
do. But when you look at a city and
consider it as a place to call home, a lot
more comes into play.
So how does Greater KL stack up when
it comes to residing here? We
considered six factors that impact
residents of any city, for better or
worse, and look at how Malaysia’s
capital city delivers.
1. LIVEABILITY
What makes a city liveable? Part of it
falls on the things we’ve already
mentioned – those pursuits that
residents and visitors alike look for.
Things to do, places to visit, restaurants
and cinemas, parks and natural
elements, and KL really excels here.
And, with its tropical latitude and
near-total freedom from any natural
disasters, Greater KL offers residents
great liveability. Year-round warm

46 •

THE EXPAT

weather, located in an expansive valley
ringed by distant forested mountain
ranges, KL is as pretty as it is pleasant.
Yes, it’s a big city, and has those
elements, too – loads of concrete,
steel, and glass. But KL is awash in
greenery, with tropical trees and plants
seemingly at every turn. The city’s
skyline is beautiful, and it’s easy to feel
a sense of civic pride when looking out
on the many skyscrapers and buildings
from a good vantage point. A modern
network of roads and highways attract
a lot of traffic, but they also serve to
make transportation smooth and
convenient. The culinary scene in
Greater KL has grown tremendously in
recent years, with the city attracting
more and more top chefs and diverse
restaurants. Modern, well-stocked,
Western-style grocery stores abound,
alongside more traditional shops and
wet markets, and when it comes to
retail therapy, few cities in the region
can compete with KL. In fact, CNN
Travel named KL the fourth-best
shopping city in the world, bested only
by global titans New York, London, and
Tokyo. There are also scores of leisurely
outings and cultural pursuits on offer,
from urban parks and forest areas to
cultural pursuits like museums, live
theatre, symphonic orchestras, and a
city opera.
2. EDUCATION
Malaysia in general has made
enormous strides in both international
and tertiary education in the last
decade, and nowhere is this more
keenly felt than in Greater KL. With
dozens of international schools –
among them some of the most
acclaimed and highly rated in the

region – and numerous institutions of
higher learning, expats can be
confident their children will have
access to a world-class education, all
while enjoying exposure to a healthy
dose of multicultural experiences, too.
With over 180 international schools
currently serving more than 75,000
students in Malaysia, some of the top
curricula offered include British,
American, and Australian, with some
schools even offering specialised
instruction in French or Japanese.
Indeed, Malaysia’s approach to
international education over the last
decade has yielded such impressive
results, other countries in the region
are mirroring Malaysia’s efforts.
3. HEALTHCARE
If education in Malaysia has made
amazing strides in recent years, it’s
surpassed perhaps only by the leaps
made in the field of healthcare. With
renowned hospitals and medical
centres easily at hand, Greater KL
offers its residents access to a superb
standard of medical care. In fact, from
2015 to 2017, Malaysia earned the
prestigious “Destination of the Year”
by the International Medical Travel
Journal for three consecutive years. In
that same period, the country was also
recognised for three years in a row by
International Living as the country with

the “Best Healthcare System in the
World”. Healthcare in Greater KL is not
only outstanding, but it’s affordable
and accessible, too, which is why the
city – and indeed the whole of
Malaysia – is getting so much positive
attention on the global medical travel
stage. And with Malaysia setting a goal
of exceeding RM2.8 billion in medical
travel revenue by 2020, the potential
for Greater KL as the Asian hub for
healthcare tourism is only set to grow.
4. COST OF LIVING
It’s great to have access to good
education, top-notch healthcare, and
plenty of activities to enjoy along the
way. But if it costs a fortune, it
diminishes the overall appeal.
Fortunately, Greater KL offers expats
one of the most affordable costs of
living in the region. It’s usually not good
to come in 412th place out of 562
cities, but when it’s a ranking of cost of
living, the lower down the list you are,
the better! Indeed, Kuala Lumpur
notched the 412th slot in the Numbeo
2018 Cost of Living Index for 562 cities
worldwide, with a score of 46.78, using
New York at 100.0 as the benchmark.
For regional comparison, Singapore
scored a 93.26 on the index, while
Hong Kong came in at 79.08. Even
Bangkok came in with a higher cost of
living than Kuala Lumpur. The

metropolitan sibling of KL, Petaling
Jaya, nearly matched KL’s affordability,
with an index score of 48.09. The Cost
of Living Index takes into account rent,
groceries, dining out, and overall local
purchasing power.
5. TRAVEL AND LEISURE
Greater KL is hard to beat when it
comes to delivering outstanding
opportunities for travel and leisure.
With a modern system of highways
and byways throughout Peninsular
Malaysia, residents have a treasure
trove of destinations close at hand,
from jungle retreats to island escapes,
from urban food trails to eco-resort
getaways. And if it’s the broader
Southeast Asian region you want to
explore, nobody can deliver that
better, more conveniently, and more
affordably than Greater KL. With easy,
direct flights to dozens of regional
destinations large and small, Malaysia
not only makes getting there
convenient, it makes it downright
cheap, too. Last year, the travel
research site Kiwi.com completed a
comprehensive study and found that
Malaysia offers travellers, on average,
the cheapest airfares in the world! So if
you’re living in Greater KL, it’s not only
easy to escape for a long weekend and
explore the wider region, it’s ultraaffordable, too!

6. SUSTAINABILITY
Greater KL has taken significant steps
towards improving its long-term
sustainability as a city of the future, not
least of which is the huge railway
improvement programme that began a
few years ago and saw in 2017 the
opening of the first new MRT line,
which covers over 50km. Two more
lines are planned, with the first of these
under construction now. The
government has repeatedly backed up
its desire to increase public
transportation ridership. A massive
tree-planting campaign in Kuala
Lumpur was also initiated as part of
Malaysia’s Economic Transformation
Programme, with the aim of planting
tens of thousands of new trees
citywide by 2020. The initiative
exceeded its long-term goals within
the first few years, with hundreds of
trees even boasting RFID tags so their
health and progress can be monitored.
The ambitious River of Life project,
which will transform the city’s Klang
and Gombak waterways into a rich,
vibrant waterfront, is well underway,
and more initiatives are coming online
every year to ensure Greater KL has a
cleaner, greener future.

Tasked by the Malaysian
government to attract and
facilitate large global
multinationals to set up their
regional business, innovation,
and talent hubs in Greater Kuala
Lumpur and strategically grow
their business in Asia, InvestKL
works with other government
ministries, entities, and agencies
to formulate attractive fiscal
packages and help corporations
identify business opportunities
while strengthening their
competitiveness regionally
and globally.
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Orange launches Asia Competency Centre
in Kuala Lumpur to serve Asia-Pacific

W

h e n F re n c h i n fo r m a t i o n
technology service provider
Orange Business Services
(Orange) set out to find a
suitable regional base for its
Asia-Pacific operations centre several years ago,
the stakes for making the right choice were high.
Orange Business Services — the B2B branch
of Orange SA (with 95,000 employees in
France and 59,000 elsewhere) — is a leading
infrastructure operator, a technology integrator
and provider of global information technology
and telecommunication services to multinational
companies (MNCs). Orange has a global headcount
of 22,000, with 3,500 spread across 14 nations
in Asia-Pacific — its fastest-growing market.
Orange SA (formerly France Télécom SA) is
one of the world’s leading telecommunications
operators with sales of €41 billion in 2017, and
it is listed on Euronext Paris and the New York
Stock Exchange.
According to Orange Business Services AsiaPacific vice-president for regional operations Silke
Weber, after a thorough evaluation Orange set
its sights on Kuala Lumpur, where it already had
a strong presence. Its Centre of Excellence (CoE)
was eventually set-up in May 2017.
“The city has all the right ingredients —
readily available talent at competitive costs,
ease of doing business and good infrastructure,
coupled with strong air connectivity.”
“Geographically, the city is right at the heart
of the action. Southeast Asia is one of Orange’s
fastest-growing markets within Asia-Pacific,
and Kuala Lumpur’s time zone covers most of
our regional business operations,” Silke says.
Besides having strong technical capabilities,
the choice of Kuala Lumpur arms Orange with a
critical competitive advantage — multi-lingual
capabilities that are vital to its Asian language
support function in Kuala Lumpur.
“A challenge we faced was catering for the
various language support services required
by our customers. By having the business
operations hub in Kuala Lumpur, Orange was
able to tap the language talent pool with these
capabilities,” she says.
Called the Asia Competency Centre (ACC), the
CoE in Kuala Lumpur serves most of Orange’s
MNC customer base in Asia-Pacific.
The Kuala Lumpur ACC joins its other regional
CoEs that serve Orange customers in Europe, the
Americas, the Middle East and Russia.

by BBC Research, with an estimated market value of
nearly US$1 billion by that year. Smart cities require
numerous technological solutions that Orange
is well positioned to provide. To the uninitiated,
Orange considers multiple key areas of expertise
in assisting its client base. These include software
defined networks, big data and internet of things,
cloud computing, unified communications and
collaboration as well as cybersecurity,” says Tuan.
Silke: The city has all
the right ingredients —
readily available talent
at competitive costs,
doing business was
easy and infrastructure
was good, coupled with
strong air connectivity.

Tuan: Asia-Pacific
is a key growth
market for Orange
with strong focus
on network,
cyberdefence, IoT
and cloud business
activities.

Range of support

Key growth market

With a strength of 200 highly skilled professionals
in the Kuala Lumpur ACC so far, Orange is poised to
grow from strength to strength in the capital city.
Its future growth in Kuala Lumpur
will march in lockstep with its ongoing
push into various niche markets within
Asia-Pacific, which offers exciting
potential.
“Asia-Pacific is a key growth market
for Orange. We continue to focus on
our network infrastructure, solution
platforms and up-skilling of staff in
the region,” says Tuan Le, Orange
Business Services general manager
for Asean and Korea.
The latest regional economic
outlook report by the International
Monetary Fund, released in May this
year, forecasts that Asia-Pacific will
grow by 5.5% this year, accounting
for two-thirds of global growth.
In the longer term, the region
is expected to remain the world’s
fastest-growing economic bloc until
2030, by which time its share of global
gross domestic product will rise to
40%, according to the Organization
for Economic Cooperation and
Development.
“These exciting growth prospects
hold a trove of opportunities for
Orange,” says Tuan.
“Asia-Pacific alone is expected to
see a compound annual growth rate
of 18.9% until 2023, based on a study

The ACC Kuala Lumpur supports its end-to-end
service delivery across Southeast Asia, Australasia,
China, Hong Kong, India, Japan and South Korea.
“These supporting functions range from presales and technical solution design to project
management, among others. The diverse
geographical breadth covered by the ACC also
requires it to provide support in the various
languages spoken by its customers,” says Silke.
Hence, having multi-lingual Asian language

support capability, available in Kuala Lumpur,
is crucial. The presence and continued growth
of the ACC in Kuala Lumpur will also mean the
further growth of high-value technical skills
that will help propel the national economic
agenda forward.

ACC expansion

InvestKL, the investment promotion agency tasked
with advocating for Kuala Lumpur as the preferred
destination for multinationals operating in AsiaPacific was one of the reasons the ACC was able
to expand easily and quickly.
Among others, the agency eased Orange’s
expansion by providing support in the
establishment process — connecting it to the
appropriate government agencies to facilitate
its establishment.
InvestKL also promoted the Orange presence
in Malaysia so it could gain market access more
quickly. Naturally, the fact that Orange already
had a sales office in Kuala Lumpur eased the
entire process.
Kuala Lumpur’s proximity to Orange’s AsiaPacific headquarters in Singapore was also a
major coordination benefit.

Looking ahead

Orange sees clear skies ahead as it seeks to expand
and grow its ACC in Kuala Lumpur in line with its
business growth in Asia-Pacific.
“Plan is to build strong business support ecosystems in the ACC for its strategic portfolios including
cyber defence, cloud and flexible IT solutions, IoT
services and big data analytics expertise. This will
naturally create further job opportunities in Kuala
Lumpur.
“The ACC workforce will naturally have access to
regular specialised technical skills training — further
enhancing their global competitiveness,” says Tuan.
The training sessions are conducted by experts
from Orange’s international teams, who can
either deliver the instruction in person or through
comprehensive online learning platforms.
“Due to these training sessions, the workforce
is able to up-skill and cross-skill, which makes
them very valuable to Orange and our customers,”
says Silke.
With more MNCs like Orange establishing
centres and enhancing the talent pool in Malaysia,
we can look forward to becoming an even more
attractive destination for global businesses operating
in Asia-Pacific.

Kuala Lumpur is rightly poised to drive innovation into Asia-Pacific
As Malaysia pursues a more innovation-centric
transformation agenda, growing the national capacity
for innovation and digital expertise is crucial. Enter
Orange Group, who has set-up a regional base in
Kuala Lumpur as a springboard into a booming Asia
Pacific market.
It is a win-win relationship between the nation
and the global telco player. Kuala Lumpur, strategically
located in the heart of Southeast Asia, offers a capable
workforce with masterful command in various Asian
languages that the group needs to support its Asia
Pacific expansion.
And Orange, in turn, brought exactly what
the nation’s professionals needed as Malaysia
marches into the future: access to specialised,
high-value technical skills and training
that will only spur local capacity
for innovation and digital
competency.

Zainal: Getting the profile
of MNCs investing in the
capital right, is crucial.

“It is the sort of mutually beneficial investments that
we strive for,” says InvestKL CEO Datuk Zainal Amanshah,
as Orange’s regional hub in Kuala Lumpur immediately
puts the capital city at the forefront of digital innovation
in the region.
Zainal explains that the agency has been selective as
it is important to ensure investments coming are aligned
with the country’s goal of raising the level of innovation
activities and making a contribution to national productivity.
“The group is a perfect fit to those requirements
given their expertise in and access to advanced
digital technologies, such as Internet of Things,
Industry 4.0 capabilities, artificial intelligence, big
data analytics and cyber security,” Zainal adds.
As the agency works tirelessly to continue
attracting dynamic investments into the capital
city, it is making good progress. Within
six years up to end-2017, KLInvest
had brought in 73 MNCs investing
a total of RM11.07 billion, which had
created 10,971 high-skilled jobs for
Malaysians.
Keeping the pace is critical.
Already, the Malaysian

government is working hard to ensure the nation is not
left behind as the world economy digitalises, particularly
by way of automation and adoption of technology.
To that end, the Ministry of International Trade of
Industry (Miti) is currently shaping a national policy on
Industry 4.0 in particular to sustain the momentum in
driving digital transformation for manufacturing and
related services, Miti Minister Darell Leiking says.
“The Fourth Industrial Revolution is reshaping economies
around the world with rapid technological advancements,”
Darell said in August. “By providing an enabling ecosystem
for the manufacturing sector to thrive by adopting new
technologies, we can ensure that Malaysia will remain as
an attractive prospect for high-technology, innovative and
high value-added industries in years to come.”
And InvestKL is relentlessly playing its role in helping
to create that ecosystem. Its choices of MNCs are deeply
thought-out to ensure that the incoming MNCs fit the
national digital agenda and move it forward.
“The game, for us, is not about throwing money or
drown them in incentives, that’s not sustainable. We aim
to create a win-win arrangement that, on our end, leads
to more high-value professionals and more leaders of the
future,” says Zainal.
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In the face of emerging digitalisation and
innovation, the agency also today plays a crucial
industry regulatory bridging role via the trusted
partnership with the national financial and telco
regulators. This helps ease the transition and acceptance
of new ideas. The stringent criteria in place has
narrowed the profile of MNCs that fit Malaysia’s vision
to high-value services-based organisations that seek
a regional hub serving the Southeast Asia.
That effectively leverages the strategic location of
Kuala Lumpur at the heart of the region as a natural
springboard into the region — which is already
Orange’s fastest-growing market within Asia Pacific.
For Malaysians, the strict selection process by
InvestKL ensures the right jobs are created with the
right access to the skills needed in a digitalised future.
Thus, locals are able to benefit by way of career
opportunities that will ride the digitalisation wave
instead of being washed away.
In turn, the mutually reinforcing effect between
the MNCs and the local workforce will boost Malaysia’s
effort to achieve 20% contribution from e-commerce
to the national economy by 2020, up from 18.2%
currently.
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SOCAR gains foothold in
Southeast Asia through Greater KL
FOR SOCAR, a company under South Korea’s
second-largest conglomerate SK Group, Malaysia is its first stop in Southeast Asia. And so
far, the leading car-sharing service from South
Korea has been having a smooth drive since
its launch on Jan 23.
The company, which has more than 40,000
registered users, plans to bring a fresh perspective to the car-sharing scene by rolling out a
host of innovative service offerings this year.
Working closely with Prasarana, its strategy includes making its car-sharing service
available at public transportation hubs. Its
ultimate goal, however, is to be the “Starbucks”
of the mobility scene with a SOCAR on every
street corner.
Currently, the company boasts a fleet of
280 cars across more than 150 zones. The fleet
consists of city cars such as the Perodua Axia
and Honda City, as well as the larger Honda
HR-V. The trendy Mini Cooper is also part of
SOCAR’s offering, and recently, Volkswagen
was announced as one of its preferred partners when 50 Polo units were added to its fleet.
By end-2018, the company aims to quadruple its fleet to 1,000 cars, with even more variety, says SOCAR Malaysia CEO Leon Foong.
“By 2020, we’re targeting a user base of one
million Malaysians,” he adds. “By end-2018,
we’re aiming for 250,000 registered users, and
if we have 30,000 to 40,000 of those active on
a monthly basis, we’ll be happy with the progress we’ve made.”
The next stage would be expansion into
other markets in the region, although each
country would require unique positioning
to accommodate local cultures and norms,
he says.
But that needs to be supported by a strong
regional base — and Greater Kuala Lumpur,
SOCAR’s first overseas expansion from its
South Korean home base, is its springboard
into Southeast Asia.

From that perspective, among Malaysia’s
key advantages is that it has a well-developed
infrastructure, a competitive cost of doing
business and is an ideal launch pad for mobility technology to redefine the transportation
ecosystem, he says.
“There is also good access to talent. The
automotive industry and ecosystem is fairly
developed and mature in the country. We see
Greater KL as an attractive place for expatriates
to come and work, so that makes it easier for
us to hire talent,” notes Foong.
“Also, the regulatory clarity is there if we
want to apply for a licence or MSC status for
example. There are clear frameworks on how
to get there,” he adds.
Of its 35-strong workforce at present, about
three-quarters are Malaysians and SOCAR is
likely to ramp up hiring to 80 staff by yearend, Foong says.
Agencies such as InvestKL help tremendously in facilitating SOCAR’s business in
terms of engagement with various stakeholders, according to Foong. The generally
progressive stance of Malaysian authorities
to new ideas and disruption, not to mention
farsightedness in terms of urban mobility, is
also a major plus, he adds. “Throughout my
experience in the mobility space in Malaysia,
I have seen very progressive transportation
regulations.”
He points to the passing of key amendments to the Land Public Transport Act 2010
and the Commercial Vehicles Licensing Board
Act 1987 in July 2017, which essentially legalised e-hailing services such as Uber and Grab.
“Singapore doesn’t have formal regulations
on peer-to-peer ride-sharing , nor does Thailand or even Hong Kong,” remarks Foong.
Other examples of that progressive stance
includes Bank Negara Malaysia’s push for the
detariffication of motor insurance beginning
July 2017.

“And the government is pumping billions
into public transportation without our even
asking. For me, it would be a huge waste if we
don’t leverage this opportunity,” says Foong.
SOCAR Malaysia, whose office is in Damansara, is 60%-owned by SK Holdings, a vehicle
of energy and telco conglomerate SK Group.
The other 40% is owned by SOCAR Korea.
For a car-sharing service, setting up shop
in Malaysia may seem counter-intuitive, however. Malaysia has a strong driving culture
and many people own vehicles, so would they
want to rent cars?
But that is exactly what led SOCAR to
choose Greater KL as its first foreign market,
says Foong. He explains that despite the relatively small population of about 30 million,
about 93% of Malaysian households have a
car. “That means at least one person in every
household has a driver’s licence.”
Coupled with Malaysia’s high smartphone
penetration — about two out of every three
Malaysians have one, according to Statista
— the country is the perfect launchpad into
Southeast Asia for SOCAR.
The point is that the convergence of
ride-sharing and other forms of public transportation in Malaysia is creating an ideal environment in which more people may opt to be
part of the ‘multiflex movement’, says Foong.
He describes a person who “multiflexes”
as one who enjoys the freedom of optimising
his travel by interchanging between various
transportation options — train, ride-sharing,
even bicycle-sharing or driving a SOCAR vehicle — as opposed to the cost-heavy private
car ownership mindset.
“That is our biggest challenge — the notion
that people must own a car to enjoy a certain
level of convenience or flexibility,” Foong says.
The “multiflex movement” is thriving in
the UK and Europe. The model is also popular
with the growing number of global nomads,
eco-warriors as well as champions of the
zero-waste movement.
With that in mind, SOCAR welcomes competition from the crowded digital-based mobility solutions landscape in the Klang Valley.
“Competition is always healthy and, to me,
it expands the pie, because it helps educate
people about what we do and the options
available to them,” says Foong.
He discloses that the median age of SOCAR
Malaysia’s active users is mid-30s, implying
a demographic that is keen to try other car
ownership models or households that need
to use a second or third car from time to time.
The allure is convenience. From as low as
RM8 an hour, SOCAR’s rental is inclusive of
comprehensive insurance, petrol and parking
costs, meaning users can drive with peace of
mind for the duration of their rental.
That is in contrast to South Korea, where
a sizeable proportion of SOCAR’s users are
younger students and professionals.
Since its debut in 2011, SOCAR has taken
South Korea by storm — it is now present in
86 cities across the country, serving three million registered users with a fleet of 9,000 cars
spread across 3,000 locations.
In Malaysia, SOCAR is taking it one neighbourhood at a time. It is focused on maintaining its presence in areas such as Cyberjaya
and Bangsar, ensuring users do not have to
walk more than 10 minutes to access a vehicle.
By 3Q2018, SOCAR plans to spread to
Penang and Johor Baru. It is also open to the
entry of a local partner that could help drive
its plans forward, Foong says.

Foong: Our biggest challenge is the notion
that people must own a car to enjoy a certain
level of convenience or flexibility

Digital edge vital to
support government’s
development vision
South Korea’s second-largest conglomerate SK Group
recently launched its car-sharing business in Greater
Kuala Lumpur via its subsidiary SOCAR. SOCAR Malaysia is 60%-owned by SK Holdings, a vehicle of energy
and telco conglomerate SK Group. The other 40% is
owned by SOCAR Korea.
The leading car-sharing company from South Korea
is on a mission to strengthen its business competitiveness and growth in Asia-Pacific by gaining a foothold
in Greater Kuala Lumpur.
“SOCAR in Greater Kuala Lumpur is a unique
multinational investment for InvestKL. The business
proposition is aligned with our vision of increasing the
digital economy’s contribution to our GDP,” says InvestKL
CEO Datuk Zainal Amanshah. “InvestKL focuses on attracting high-value and
high-skilled investments
that have a digital edge.
These include MNCs that
have access to the digital space and advanced
technologies, Internet of
Things or Industry 4.0
technologies, such as
artificial intelligence,
big data analytics and
cybersecurity.”
Invest KL has the
mandate to draw 100
MNCs to invest in Greater
Zainal: InvestKL
Kuala Lumpur by 2020.
focuses on attracting
So far, it has attracted
high-value and high73 MNCs, with commitskilled investments
ted investment totalling
that have a digital
RM11.07 billion.
edge
Of that amount,
about RM4.5 billion of
the investments have been realised, according to InvestKL. It mainly focuses on services-based MNCs that
intend to set up regional hubs that serve the Southeast Asian region.
With the federal government’s move to build a
strong digital economy that spans Southeast Asia,
attracting MNCs with strengths in the areas where
services and technology converge will take the agenda further forward.
That is crucial as Malaysia continues to shift from
manufacturing and agriculture-based activities to a
technology-driven and services-centric economy.
The key targets to hit are already outlined. For
example, the federal government has set a target for
e-commerce to make up 20.8% of the national gross
domestic product (GDP) by 2020, according to the National eCommerce Strategic Roadmap prepared by the
Ministry of International Trade and Ministry.
While that may not seem to be a spectacular increase
from 18.2% currently, it is a moving target nonetheless,
considering Malaysia’s strong GDP expansion pace in
recent years — 5.8% growth in 2017.
In line with that objective and to support the government’s move to shift the economy towards higher-value
activities, InvestKL is selective of the MNCs it courts.
Zainal has previously disclosed that InvestKL assesses hundreds of MNCs from around the world via a
rigorous, multi-stage evaluation process designed to
select the best fit for Greater Kuala Lumpur.
This ensures that Greater Kuala Lumpur and Malaysians in general can reap the most benefits from
having MNCs come and set up shop in the city while
maintaining a cohesive direction that is in tandem with
the federal government’s long-term development plans.
Traditionally, European and North American outfits have seen the value proposition of establishing a
regional hub in Malaysia and now, East Asian firms are
beginning to realise the benefits of being closer to their
regional customers in Southeast Asia.
In addition, Greater Kuala Lumpur makes strategic sense as it has the perfect ingredients for MNC
professionals — a strong urban public transportation
network, conducive international education environment as well as great liveability relative to other capital
cities in the region.
These factors, alongside the strong talent pool
in Malaysia that is supported by a robust education
system, enable MNCs to establish a regional base of
operations here and obtain a strategic competitive
advantage in the region, says Zainal.

21

r a i s i n g

Greater KL’s Profile
High Impact Engagements in 2018

J A N U A R Y
AIR LIQUIDE LAUNCHES SMART INNOVATIVE
OPERATIONS CENTRE IN KL
The SIO Center located in Kuala Lumpur enables
remote management of production for 18 Air Liquide
units spanning eight countries across the SEA region.

GLOBAL INSURER AXA LAUNCHES SHARED
SERVICES CENTRE IN GREATER KL
INVEST MALAYSIA PANEL – INVESTKL
CEO: MALAYSIA CONTINUES TO
BE ATTRACTIVE INVESTMENT
DESTINATION
InvestKL CEO Datuk Zainal Amanshah believes
Malaysia will remain as an attractive investment
destination. He emphasized on the importance
of attracting high quality investments at the
Invest Malaysia panel session.

The new Shared Service Centre in Greater KL will become
the IT hub for AXA in Asia, and later to Japan and when
required, globally across the AXA Group.

M a r c h
MGT ROUNDTABLE
InvestKL held the first Malaysia
Global Talent (MGT) Roundtable with
MoE, TalentCorp and universities to
create more future global leaders in
Malaysia.

F E B R U A R Y

‘CYCLING KUALA LUMPUR’
INITIATIVE LAUNCED IN
CONJUNCTION WITH WUF9
To support the sustainable agenda, bicycle
lanes were recently introduced in Kuala
Lumpur city centre, aimed at promoting a
healthier lifestyle among city folks.

KL CHIEF POLICE OFFICER EXCLUSIVE
BREAKFAST DIALOGUE WITH
AMBASSADORS
More than 50 representatives from the
Foreign Embassies and Chambers,
government stakeholders, and the Kuala
Lumpur police force attended at the
interactive dialogue session with the Kuala
Lumpur Chief Police Officer to discuss the
vision for KL to be a safe and secure city.
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IMPACTING MALAYSIAN LIVES –
ANNUAL MINISTERIAL NETWORKING
More than 1,000 guests from multinationals,
foreign embassies, government, stakeholders
and universities visited the innovation showcase
featuring 20 selected InvestKL MNCs. The
event also saw the launch of the Malaysia
Global Talent (MGT) programme by InvestKL
and TalentCorp (supported by Ministry of
Higher Education) to to produce future
Malaysian global corporate leaders.

J u l y
INVESTKL AND HONEYWELL HOSTS
MEMBERS OF PARLIMENT VISIT
InvestKL team partnered with Honeywell
to host Members of Parliament (MPs)
at Bangsar South, Kerinchi today. They
were briefed on InvestKL’s background,
Honeywell’s initiatives and the
subsequent impact to Malaysians.

DIMENSION DATA HYBRID
CLOUD LAUNCH
Dimension Data moves up the value
chain with enterprise-grade hybrid
cloud platform launch.

S e p t e m b e r

A u g u s t

EXCLUSIVE INVESTKL LUNCHEON WITH
MITI MINISTER YB DATUK DARELL LEIKING IN
SINGAPORE
InvestKL hosted an exclusive luncheon with the MITI
Malaysia Minister Datuk Darell Leiking in Singapore. The
luncheon was attended by 25 guests, comprising of
InvestKL partners and MNCs.

O c t o b e r

WORLD ENERGY CITIES PARTNERSHIP
(WECP) FORUM
KL Mayor’s track panel session moderated by InvestKL
Chairman, Datuk Seri Michael Yam on ‘Best Practices
of Smart Sustainable Cities towards A Vibrant Green
Economy and Industry 4.0 in Cities.

MERDEKA DINNER 2018
InvestKL Merdeka Dinner 2018 was an opportunity for young Malaysian
talents and MNC guests to network with the Malaysian government and
exchange perspectives on making Kuala Lumpur greater.

N o v e m b e r

UNITED IMAGING VISIT IN SHANGHAI WITH MITI MINISTER
InvestKL organized a visit to United Imaging HQ in Shanghai with MITI
Minister Datuk Darell Leiking. United Imaging Healthcare develops
and produces advanced medical products in imaging diagnosis and
treatment and offers innovative medical IT solutions.
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